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We are a specialist asset management marketing and 
communications firm. Our industry-specific knowledge, 
breadth of expertise and our unique data-led approach to 
strategy help firms create tangible differentiation.

We are one of very few specialist agencies able to 
orchestrate and deliver integrated campaigns. Bringing 
together corporate communications, design and branding 
with strategic insight, we work with clients to help them meet 
and exceed their objectives. And do so demonstrably.

With hubs in London and New York and affiliate partners in 
China, Australia and the Middle East, we support our clients 
around the clock.

The Peregrine 
Difference
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About us

Our offering is focused on forming strong partnerships with our 
clients, based on the quality of our advice, providing a proactive 
service and generating ideas that drive business success.

Strategy

Diagnostics 
& Benchmarking 
Analysis

Messaging  
& Content 
Development 

Investor / Customer 
Journey Mapping

White Space 
Analysis

Mission, Vision, 
Values Development

Company Culture 
Development

ESG, Philanthropy 
& Sponsorship

Message Penetration 
Analysis

Design

Brand Identity

Website Design 
& Build 

Corporate Naming

Video & Animation

Pitch Decks

Investor Reports

Infographic Design

Advertising Creative

Email Marketing

Corporate 
Photography

Engage
Integrated Campaigns
Media Relations 
Thought Leadership & 
Content Marketing
Social Media 
Management
Digital Advertising
Crisis & Issues 
Management

Internal 
Communications
Podcast Production
Presentation Training
Media Planning 
& Buying
Webinar Production

Peregrine is an award-winning 
marketing and communications 
agency providing differentiated 
and integrated marketing 
solutions to the global financial 
services industry.



76 © Peregrine Communications 2022. All rights reserved. © Peregrine Communications 2022. All rights reserved. 7

How We Work Selected Client List

01STORY CREATION

03STORY TRACKING

02STORY TELLING

Audience 
Needs

Events

Website

Media 
Relations

Social 
Media

Digital 
Marketing

Advertising

Marketing 
Materials

Strategy

Design

Messaging

400 Capital Management 

A-Cap

Aaro Capital

Advent

ALFI

Allspring

Artisan

Asean 

Axonic Capital 

Blackstone GSO

Brevan Howard

Bregal Milestone

C-Cap

CA Ventures

Cadian

Cambridge Associates

Cantab

CITCO

Clocktower

Cobblestone

CQS

Credit Suisse

Crestbridge

Dalma Capital

Dexion

DGS Partners

Dome Equities

DSC Meridian

dv01

Elefant Markets

EI Sturdza

Eighteen 48

EJF Capital 

Equinox Partners

Euroclear

FIM Partners

Finisterre

Gatemore

Haidar

Harvest

Highbridge

HITE

Hudson Structured

KAH Capital 

Maniyar

Medalist Partners 

Mirae

Natixis IM 

Oaktree

Omni

Orchard Global 

Penso

Phoenix IA 

Quest Partners

RFA

Robeco

Sackville

Selwood 

Sightway 

Smith Graham

UBP

Wells Fargo AM

Willis Towers Watson

Yoo Capital
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Brand 
Momentum

Media
Sentiment

Website 
Effectiveness

GP1

Share of Voice

Social 
Media

SEO

Paid 
Search

Paid 
Media

Brand Awareness

Our proprietary research methodology provides insight into 
how a firm is perceived and its brand presence globally (or 
regionally), while laying out a strategic roadmap to inform 
marketing campaign planning and business development. 

Key Benefits:

• Create a marketing communications strategy built on a data-driven understanding 
of the firm’s current positioning.

• Compare Integrated Marketing Communications Performance (‘IMC’) with your 
peer group and industry and set and track meaningful goals that support a firm’s 
business objectives directing budgets to where they can generate the  
greatest impact.

• Gain intelligence on competitor’s strategies and provide internal stakeholders with 
a concrete rationale for decision-making.

Diagnostics & Benchmarking Analysis
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Asset managers are now under enormous pressure to talk 
about their approach to responsible investing with ESG 
communications at the forefront of investors' minds.  We 
understand the need to effectively communicate ESG 
capabilities within a landscape that is overwhelmed with 
similar narratives, which is why we have a dedicated  
ESG practice.

With continuous demands to provide innovative ESG 
solutions, it is crucial to build a brand and communications 
strategy that is differentiated. Utilizing the findings from both 
our strategic analysis and robust annual ESG research, we 
work with you to create a strategy that resonates with target 
audiences and provides a clear solution to their needs.

Your brand

Dedicated
ESG Practice
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Objectives
• Peregrine’s mission with the 

announcement of Wells Fargo AM’s 
sale to private equity buyers was 
to ensure the narrative of the asset 
management business unit and 
its CEO Nico Marais permeated 
globally and would not be drowned 
out by the narratives of the buyers 
and Wells Fargo.  

Strategy
• Peregrine established key 

messages which were trial tested 
with the key stakeholders. On the 
day of the sale announcement, 
we leveraged WFAM’s CEO with 
journalists in order to ensure 
WFAM’s messages cut through 
and built on the buyers’ and Wells 
Fargo’s communications.  

• These messages were linked to 
a bigger picture story, ensuring 
that WFAM’s core messages come 
across via media coverage.

• Peregrine has been providing 
ongoing media relations programme 
to Wells Fargo AM, now known as 
Allspring Global Investments, for 
over a decade.

Results
• 140 pieces of media  
coverage worldwide. 

• Achieved extended profiling 
pieces with targeted high impact 
publications from one-to-one 
interviews with the CEO of WFAM 
– Financial Times, Bloomberg, 
Institutional Investor, P&I,  
Citywire Selector.  

• Highest Google search volume in 
the U.S. for WFAM in more than 15 
years.  Globally, search volumes for 
WFAM were almost 25 times higher 
than the 10-year average.

• These articles are the first thing 
audiences searching for WFAM 
will come across – and crucially all 
articulate the positive messaging 
developed to tell WFAM’s side of the 
story. 

• Watch the video on our website. 
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powered by

Introducing BG&Y Connect

A clear, uncomplicated view of your finances in one place. 
Your investments, savings, pensions, insurances,  
bank accounts, credit cards, store cards, mortgages,  
loans and property alongside all the associated paperwork. 

On your desktop and as an app on your tablet and smart 
phone, your finances are beautifully brought together under  
a single login accessible to you at any time, wherever you are.

With BG&Y Connect you can

View your  
investment portfolio

Track your  
property values

Quickly access your  
insurance details

Manage your income  
and spending

Be reminded about your  
renewals, income and payments

Safely store all your  
important documents

Baker Gladstone & York Ltd is authorised and regulated by the Financial Conduct Authority

Baker Gladstone & York Ltd.
Rathbone House, 22-26 Tanfield Road 
CR0 1AL Croydon

000 00000
name@companyemail.com

David Gladstone
Financial Planner

T: 000 00000
www.bgyifa.com

Objectives
• We worked with BG&Y, an 

established IFA, to modernize 
their brand identity, website and 
communications materials.

Strategy
• BG&Y is a long-established IFA in 

London with a dedicated client 
base. When they approached 
us their brand had fallen behind 
the standard of the market. They 
wanted to appeal to a wider 
audience and connect with  
them emotionally.

• In our Discovery & Messaging 
sessions we identified the & 
(ampersand) as a key component 
of the relationship between IFAs 
and their clients. We decided 
that this would be the element to 
anchor the brand. Its versatility 
was employed across the website, 
brochures, investor portal app and 
all marketing collateral.

Results

• Increase in page views of 280%.

• Email campaigns saw a CTR 11 
times higher.

• LinkedIn sponsored content and 
email campaigns led to an 191% 
increase in visitors. 

• Google search campaign generated 
a 48% increase in overall website 
traffic and a 24.3% increase in visits 
to the 'Get in touch' page.

• Watch the video here for full details. 
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Jordan Waring
Group CEO

T (000) 000-00000
M (000) 000-00000
name@companyemail.com

cardeacap.comATLANTA · LONDON · FRANKFURT · MADRID

Cardea Capital Group, Inc.
3350 Riverwood Pkwy, Suite 2215
Atlanta, GA 30339 

Presentation title© 2020 Cardea Capital UK Ltd. All rights reserved.© 2020 Cardea Capital UK Ltd. All rights reserved.

The Cardea Difference

Objectives
• Following a corporate transaction, 

CCA entrusted Peregrine to lead 
a comprehensive proposition and 
visual brand redevelopment.

Strategy
• This comprised of corporate and 

client messaging as well as the 
creation of a logo, responsive 
website design and  
investor materials.

• The Cardea Difference positioned 
the firm as a premiere asset and 
wealth management solution 
provider for independent advisors, 
financial managers, accountants 
and investors.

• We helped emphasise CCA’s global 
mindset and co-community culture 
to differentiate it from the U.S.-
centric focus of most turnkey asset 
management providers.

Results
• Differentiated messaging which 

clearly articulates Cardea’s edge.

• Modern and progressive 
brand identity.

• Cohesive brand materials and 
marketing collateral.

• Watch the video on our website.



1918 © Peregrine Communications 2022. All rights reserved. © Peregrine Communications 2022. All rights reserved.

gatemore.com

Dear (Name),

Lorem ipsum dolor sit amet, in mauris a pede nec mattis, in in justo tempor ornare congue. Dictum id felis. 

Pede dolor bibendum volutpat, scelerisque et turpis hendrerit mauris. Libero omnis varius, quam vel mi 

scelerisque vestibulum vitae ante, tempus eget tortor lorem quis sit vitae. Vel odio, senectus ultricies sed 

magna porttitor at, pede eleifend ut facilisi. Erat quam commodo. Nibh eros risus augue, aliquam tristique 

luctus, curabitur arcu nullam ut ligula dui velit, non elit vestibulum proin auctor parturient, eleifend ut. 

Volutpat donec ac ipsum scelerisque egestas, sodales dui molestie tellus non orci.

Sodales placerat. Augue suspendisse in, non risus enim fames ante ipsum, imperdiet arcu arcu rhoncus. 

Aliquam arcu eget aliquet eget, aliquam ut eget ac eros ut. Tempor ut tellus tellus pellentesque morbi 

tortor, lobortis odio placerat nunc velit lorem minim. Sed eu odio. Arcu lectus ut nullam erat tempus, sed 

nostrum mi tempor dapibus, ac dui pellentesque eu, etiam commodo, sed pede. Sit ridiculus, condimen-

tum consectetuer tellus arcu consequat molestie vestibulum, eleifend vitae quisque vestibulum. In posuere 

pharetra neque, nec neque in ligula, imperdiet dolor accumsan posuere, ornare fusce platea elementum 

adipiscing, aliquam erat dolor non lectus. Neque augue. Porttitor nibh quisquam per suspendisse tempus 

ut, mollis ac facilisis, dignissim faucibus duis wisi adipiscing volutpat, nullam tristique in ornare pede. 

Magna nisl aptent dolor mus interdum eget, sed urna posuere cupidatat tincidunt nullam, non gravida 

inceptos ut etiam urna, proin maecenas commodo erat donec.

Sincerely,

(Name Surname)

Date:

Subject:

LONDON

Gatemore Capital Management LLP    33 Cavendish Square, London W1G 0PW

T +44 (0) 20 7580 0300    F +44 (0) 20 7990 9469    info_uk@gatemore.com

NEW YORK

Gatemore Capital Management LLC    300 Park Avenue, 12th Floor, New York NY 10022

T +1 212 772 9900    F +1 212 772 9902    info@gatemore.com

Liad Meidar
+44 (0) 000 00000
name@companyemail.com

Gatemore Capital Management
33 Cavendish Square,
London W1G 0PW

T +44 (0) 000 00000
F +44 (0) 000 00000
name@companyemail.com

Objectives
• We planned and executed a Media 

Relations campaign that supported 
Gatemore Capital Management’s 
activist stakes in UK-listed 
companies, French Connection and 
DX Group.

Strategy
• We were briefed to put together 

a campaign that would increase 
pressure on the Boards of French 
Connection and DX Group to 
yield to Gatemore’s demands and 
increase shareholder value.

• In our messaging sessions, we 
identified that there was an 
opportunity to take advantage of 
specific corporate governance 
failings in the target companies 
by engaging with the media and 
leveraging letters presented  
by Gatemore. 

Results
• The board of DX Group acquiesced 

to Gatemore’s demands and has 
agreed to appoint  
Gatemore’s nominees.

• Gatemore earned 24% on exiting its 
position in French Connection.

• Liad Meidar, Gatemore’s CIO, was 
nominated as CITY AM “Investor of 
the Year.”

• Watch the video on our website. 
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Made in China
Our investment managers know that China’s 
infrastructure wonders didn’t start and finish 
with the Great Wall. The country’s megacities 
are due to grow by 250 million people over the 
next 10 years. 

We’re helping to make that happen.

Invest China. Think Harvest.
wwwww.harvestglobal.com.hk

Objectives
• Establish Harvest Global 

Investments as experts in Chinese 
and Asian markets. 

• Build recognition of Harvest’s funds 
amongst sophisticated  
European investors.

• Create a modern and dynamic 
brand to be used across all 
marketing materials.

Strategy
• We worked with Harvest’s executive 

team to create a new set of 
corporate messages, including the 
strapline: “Invest China.  
Think Harvest.”

• Brief Harvest portfolio managers 
and executives in advance of 
interviews with top-tier  
financial journalists.

• Design a new website and new 
marketing material, including writing 
the copy.

• Position the Harvest investment 
team as expert commentators on 
major Chinese market events, such 
as MSCI’s inclusion of A-Shares in 
its EM Index.

Results
• In the first year, Peregrine secured 

over 450 pieces of coverage  
for Harvest.

• Highlights included a profile of 
Chairman, Dr. Henry Zhao, in The 
Financial Times, and broadcast 
appearances for their CIOs on 
CNBC and Bloomberg.

• Creation of optimised, re-designed 
marketing and communications 
material for digital and print media.

• View further case study  
details on our website. 
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Energy Investing:  
Exploring Risk and Return 
in the Capital Markets 
A Joint Report by the International Energy Agency  
and the Centre for Climate Finance & Investment 
 
June 2020, 2nd Edition

Marathon or Sprint?  
The Race for Green Capital  
in Emerging Markets

Jonathan Amacker
Charles Donovan

March 2021

Climate Change  
and the Cost of 
Capital in Developing 
Countries 

Assessing the 
impact of climate 
risks on sovereign 
borrowing costs

Clean Energy Investing:
Global Comparison of Investment Returns

A Joint Report by the International Energy Agency and the Centre for 
Climate Finance & Investment 

March 2021

Objectives
• We supported the Centre for 

Climate Finance & Investment at 
Imperial College Business School in 
its mission to help shape a global 
energy transformation through 
the fusion of business, technology 
and an entrepreneurial mindset. 
Goal was to build confidence and 
position WFAM as a stable and 
visible force that clients were 
available to connect with. 

Strategy
• Peregrine established key We 

worked alongside Imperial’s 
research teams to develop key 
messages to promote their mission 
and industry-leading thought 
leadership reports.

• These reports cover vital 
sustainability issues from renewable 
energy returns to emerging 
market green bonds and portfolio 
capitalization on low- 
carbon transition.

Results
• 572% increase in page views 

• 906% increase in time spent  
on page.

• “Peregrine’s deep understanding 
of Environmental, Social and 
Governance investment, coupled 
with its expertise in bringing our 
key messages to life in the media in 
a clear and creative way has been 
invaluable.” – Charles W. Donovan, 
Professor of Practice & Executive 
Director, Centre for Climate Finance 
and Investment. 

• Watch the video on our website. 
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Objectives
• To establish in the UK and Europe 

the brand presence of Mirae Asset 
Global Investments, the largest 
Asia-based investor in emerging 
market equities.

• To build understanding and 
acceptance of Mirae Asset’s ‘Asia 
Great Consumer’ and ‘Asia Sector 
Leader’ fund strategies amongst 
key target investors.

• To successfully support the raising 
of assets for Mirae Asset’s core 
SICAV range.

Strategy
• Strong product and corporate 

messaging culminating in the 
development of the ‘We Live Our 
Investments’ slogan – now deployed 
as a fundamental aspect of Mirae 
Asset’s brand strategy.

• Redesigned the UK / HK websites 
to convey a strong and consistent 
brand identity, with supporting 
video, filmed and edited  
by Peregrine.

• High value, high impact media 
relations: corporate and fund 
manager profiles and guest articles, 
with media training for executives 
prior to interviews.

• A global brand-building advertising 
campaign across both print and 
digital in 2014/15.

Results
• Mirae Asset’s core SICAV range 

total AUM grew from $150mn to 
$1.75bn in 14 months.

• Mirae Asset has become a 
recognised brand and a leading 
voice in the emerging market 
equities space in the UK  
and Europe.

• View further case study  
details on our website.
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© 2019 RFA, Inc. All rights reserved

London
New York City
Boston
Westchester
San Francisco
Luxembourg

7 Datacentres globally:
NORTH AMERICA
UNITED KINGDOM
LUXEMBOURG

sales@rfa.com
0207 093 5000
www.rfa.com

Research Management Solution 
for a US-Based Hedge Fund 

A New York-based hedge fund with $3.8 billion 
AUM across distressed, event-driven and CLO 
credit strategies approached RFA to redesign their 
proprietary research management system (“RMS”). 

CASE STUDY

There were few synergies among the different software 
applications being used. The result was a continued 
reliance on manual processes that were becoming 
increasingly costly as the firm added research 
capabilities and developed programs in new areas.

The OpportunityOverview

▸ The manager’s current platform was costly to 
maintain due to outdated architecture. 

▸ The proprietary solutions also made the system 
costly to maintain and unable to meet future 
research requirements.  

The Challenge

Collaboration between research analysts 
and portfolio managers was also much 
less extensive and productive due to 
patchy integration across mobile, cloud 
and other access points. 

RFA Solution

RFA created a more efficient, cost-effective and future-proofed RMS solution by 
designing custom MS Flows that leverage the Office 365 stack and Share Point Online’s
document management capabilities. 

The new system organized documents by ticker and created a document library site. It also integrated with user 
emails, database subscriptions and other information sources, while automating data pulls and deploying them 
into a cohesive single-source library. 

Result

After a full audit and needs assessment, 
RFA undertook a two phase implementation 
over six weeks.  

RFA documented the existing 
business process, then 
assessed how to improve the 
process and designed the 
new information architecture

1 2

▸ This approach capitalized on the native synergies between 
Microsoft OneDrive, SharePoint Online and the Office 365 suite 
to automate previously manual processes using Flow. 

▸ The new system also enhanced productivity by providing 
instantaneous access across mobile, cloud and native libraries. 

▸ This allowed analysts, researchers and the wider team to more 
easily share their data with portfolio management teams and 
become substantially more collaborative in both research and 
portfolio management. 

RFA migrated the architecture 
seamlessly from the existing 
framework to the newly 
developed set-up leveraging 
migration scripts

The discovery 
process

The execution 
of the rollout

© 2019 RFA, Inc. All rights reserved

London
New York City
Boston
Westchester
San Francisco
Luxembourg

7 Datacentres globally:
NORTH AMERICA
UNITED KINGDOM
LUXEMBOURG

sales@rfa.com
0207 093 5000
www.rfa.com

Front Office Automation 
for a US-Based PE Manager (cont.) 

CASE STUDY

Outcome

RFA Implementation

▸ RFA documented the existing file framework, creating a backup of all files which could then be 
retrofitted into the new solution. 

▸ An audit of the existing infrastructure ensured that newly created systems were not overly 
disruptive and did not create undue roll-out burdens.

▸ RFA created a model solution that mimicked the manager’s preferred UX parameters. The 
designed solution utilized SharePoint Online and the Office 365 suite, with the power platform –
including Microsoft Flow, PowerApps and PowerBI – for comprehensive automation and flexible 
file management which resolved many of the workflow challenges. 

▸ The system automated file logging, enhanced file version control and systematized all deal flow 
activities. RFA thus created a more cohesive operations ecosystem better able to adhere to 
evolving compliance mandates, eliminate security risks and future-proof against emerging threats. 

▸ RFA supported multiple on-site team training sessions ahead of rolling out the new file 
management architecture. This ensured that the manager’s staff were fully comfortable with the 
new system and were able to optimize all the newly designed functions from inception, thereby 
eliminating the risk of process interruption during the rollout.

▸ RFA’s US-based team provided additional on-site training and support after the initial rollout, 
ensuring all client systems were 100% operational and meeting the necessary standards and 
requirements of the manager.

1

2

3

4

The Execution of the Rollout

Showing Proof of Concept

Coordinating User Acceptance

Deployment  

The manager saw dramatic improvements in the flexible management and 
speed of handling of workflows. 

This sped up the turnaround time in the deal making process and generated efficiencies across every 
facet of the firm’s operations. The business is now able to meet diligence requirements centrally by 
reporting on deal performance from a single dashboard in a secure and compliant environment..

Front Office Automation 
for a US-Based PE Manager

A US-based private equity manager with over 
$12.4B in AUM and a 90-person team 
approached RFA to design and implement a 
personalized internal infrastructure solution 
to improve its deal management workflows.

CASE STUDY

Inefficient and dated file management 
processes slowed deal workflows;

The OpportunityOverview

▸ The PE firm was using a traditional file server system that stored 
workflows locally and used a conventional approach. This 
required users to manually save, log, organize and maintain all 
files, including deal flows in various stages. 

▸ Due to the localized storage, the manager relied on third-party 
solutions for CRM, compliance and deal management with each 
installed directly on individual machines, creating additional 
workflow hurdles. 

The Challenge

Redundant files in different stages of completion, 
system inconsistencies, and file version control 
became highly complicated and overwhelming;

RFA Solution

After a full audit and needs assessment, 
RFA designed and implemented a document 
management system that utilized business 
process automation. 

The solution automated data synchronization 
between platforms, as well as how the data was 
applied throughout front office workflows for 
management and compliance purposes.

Security and operational risks were 
created by integrating third-party 
providers with different standards in 
compliance and risk management; 

Compliance risks were generated by the 
lack of a unified file structure and governance 
of process 

Implementation and Outcome on the next page

Objectives
• We helped RFA sharpen their value 

proposition to clients through 
more tightly targeted corporate 
messaging and a brand update.

Strategy
• We sought to create high impact, 

memorable branding with an 
institutional look/feel that would 
showcase RFA’s leadership in 
technological innovation and its 
outstanding record of client-led 
service excellence. 

• This saw Peregrine redesign the 
RFA website and create message 
differentiators focused on the key 
service groupings and what each 
provides to the firm’s four  
client segments.

Results
• Increased traffic from search 

engines by 309%.

• Increased session duration by  
15 seconds.

• Increased traffic to careers page  
by 927%.

• Doubling of LinkedIn followers  
in 2019.

• Sustained coverage from media 
outlets that focus on alternative 
funds and related market segments.

• Watch the video on our website. 
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Be a part of the 
Autumn series in 2018.

Visit ahf-jw3series.com
and sign up to 
the newsletter.

Peter Thiel 
/ Niall Ferguson

Ermenegildo Zegna 
/ Tania Bryer

Nigella  Lawson 
/ Sam Baker

Sir Paul Nurse 
/ Dr. Adam Rutherford

Ayaan Hirsi Ali 
/ Maajid Nawaz

Edmund de Waal

Jacques Attali 
/ Southbank Sinfonia

David Beckham 
/ Kirsty Young

David Miliband
/ Jonathan Freedland

Lord Mervyn King
/ Gabriele Finaldi

JK Rowling
/ Tom Bradby

Josh Waitzkin
/ Adam Robinson

Jeremy Irons
/ Tania Bryer

Dr. Ben S. Bernanke 
/ Jason Cummins

Mike Milken 
/ John Landis

Anselm Kiefer 
/ Tim Marlow

Garry Kasparov 
/ Kenneth Rogo�

Lawrence H. Summers Tony Blair
/ Tania Bryer

Emilia Kabakov
/ Achim Borchardt-Hume

Richard Curtis
/ Vanessa Kirby

Objectives
• The Alan Howard / JW3 

Speaker Series (Speaker Series) 
commissioned Peregrine to plan 
and execute an IMC strategy that 
would promote their events.

Strategy
• Our remit was to design a logo, 

look and feel that would remain 
consistent throughout all the 
Speaker Series’ marketing materials, 
create a strong online presence 
for the Speaker Series, create a 
loyal following to boost the ticket 
sales and reputation of the Speaker 
Series, make sure that the content 
created as a result of each event 
was leveraged to maximum effect, 
facilitate conversations, talks and 
entertainment delivered by leaders 
and experts in their  
respective fields.

Results
• 145K+ impressions.

• 17K+ video views.

• 450+ link clicks.

• 57% increase in page views.

• Watch the video on our website. 
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2019, 2018, 2017, 2016 
Best Marketing  
& Communications 
Consultancy
Hedge Fund Journal Awards

2021 
Best content targeted to 
the CSR community
Corporate Content Awards  
North America

2015, 2014, 2013, 2012, 2011 
Leading Public 
Relations Firm
Hedge Fund Journal Awards

2016 
Best European Marketing  
& Communications Agency
HFMWeek European Hedge Fund 
Service Awards

2016
Best Global Marketing  
& Communications Firm
Hedgeweek Awards

2015
Best North American  
Public Relations Firm
The Hedgeweek USA Awards

2019 
Outstanding Contribution in 
Marketing Communications
Lifetime Achievement Award  
– Anthony Payne

2020, 2019, 2018 , 2017, 2016
Best Marketing  
& Communications 
Consultancy
HFM US Hedge Fund  
Services Awards

2014, 2013, 2012, 2011, 2010, 2009
Best Public Relations Firm
HFMWeek European Hedge Fund 
Service Awards

2015, 2014, 2013, 2012, 2011 
Best European Public 
Relations Firm
The Hedgeweek Global Awards

2018, 2017, 2015 
Best Marketing  
& Communications 
Consultancy
HFMWeek European Hedge Fund 
Service Awards

2019, 2018, 2017
Best Marketing  
& Communications 
Consultancy
US Service Awards

2001 
Best Financial 
Communications  
Campaign
The Chartered Institute  
 of Public Relations
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